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● BRP Loyalty seamlessly connects to your BRP 
Platform, tracking member activity such as visits, 
class participation to drive retention.

● BRP Loyalty adds a new section in the Go Active 
App, where members can track their progress, 
earn rewards, and participate in challenges.

● BRP Loyalty helps gym owners reduce churn, 
increase revenue per member, and build 
long-term loyalty through data-driven insights 
and actionable gamification.

BRP Loyalty



APP Demo



DATA 2024



Early effects

EARLY EFFECTS

CLASSES

+19%
AVG

monthly
classes

+34%
AVG total 
monthly

visits

VISITS PURCHASES

+41%
AVG number of

monthly
purchases

Average activity post launch compared to average activity for same months previous year



“NOVELTY EFFECT”



BRP LOYALTY EFFECTS

+34%
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monthly
visits

VISITS PURCHASES
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monthly
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%

+15%
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launch compared to 
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Dra ut grafen

lägg siffror ovanför

gröna siffror
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PILOT: CUSTOM CHALLENGES

“Endorfin Shake Challenge”

GOAL
● Increase engagement, purchases & reward 

interaction

● Workout 3 times during November to unlock 1 
of 1000 free 50 SEK shakes

● Everything fully automated by BRP Loyalty 
custom challenges 

+8 ,3%
increase in sales of

drinks after
campaign



THE POWER OF DATA

Dra ut grafen

lägg siffror ovanför

gröna siffror
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